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Creating Transparency

IS Pact Plan

Supported Users
US Crop IS

Profile Management Plan Management

ﬁ SalesX > Plan Management

Plan Management

Pact Plan Account Plans

4 Download Report
Pact Plan

Sales Goals

Set and track sales goals for products
and crops.

<

In-Progress

Team Plans

Business Rep Pact Plan

Track the sales progress of your
business representatives.

View 2

Download PDF

O-BASF

We create chemistry

[CY] Seasonal Year v

Seed Advisor Pact Plan

Track the sales progress of your seed
advisor.

&«

View

Presented October 2019, SalesX Release 3



Creating Transparency

SA Pact Plan

O-BASF

We create chemistry

Profile Management Plan Management

Supported Users

us Crop SA ﬁ SalesX > Plan Management

[CY] Seasonal Year v

Plan Management

Pact PlanAccount Plans

Pact Plan Team Plans
Sales Goals Business Rep Pact Plan Innovation Specialist Pact
Set and track sales goals for products Track the sales progress of your Plan
and retailers. business representatives. Track the sales progress of your
innovation specialist.
In-Progress 2 View L View K2

Download PDF

Presented October 2019, SalesX Release 3



Creating Transparency

BR Pact Plan

Supported Users
US Crop BR

Profile Management Plan Management

ﬁ SalesX > Plan Management

Plan Management

PactPlans  Account Plans

Pact Plan

SWOT Analysis

Identify the Strengths, Weaknesses,
Opportunities & Threats facing your
business this year.

&

In-Progress

Risks & Contingencies

Identify areas you’re targeting for
overall improvement and safety of your
team this year.

Get Started

Team Plans

Innovation Specialist Pact
Plan

Track the sales progress of your
innovation specialist.

|«

View

O-BASF

We create chemistry

[CY] Seasonal Year %

Market Trends Improvement Committments
. L Set sales goals for specific products
Identify trends you are you seeing in this year.

the market this year.

In-Progress L v/ Complete
Sales Goals

Set and track sales goals for accounts
and products.

Get Started

Seed Advisor Pact Plan

Track the sales progress of your seed
advisor.

|«

View

Presented October 2019, SalesX Release 3



Creating Transparency Sramrees
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] Evies s s

Viewing BR
Pact Plan

e © 3w
Supported Users —
sr Rhodes, Ben 101 Season v ~

US Crop IS SA

soow

Stowsses st | [PY)Plamod Sales SUCHK | [PYIAN s SO0 Torory Budget SHOK 1 Goal 5005
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Profile Management  Plan Management

Creating Transparency T —————

B R v- in Seed Advisor Pact Plan (CY) Seasonal Year v/

0-BASF

BASF Rep Sales Goals
Adams, Sam [T
Seed Advisor [#] Entries
[LName, FName] Not Started
Seed Advisor 4] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries

Total Entries  [#]

Supported Users
US Crop BR

Profie Management  Plan Management

sa Adams, Sam -
usiess g
.

YTDStles  Sesson Tota Saies

2019 Variety Sales.

soo | |

Showsales able | [PYIPlanned Soles SOCK [PY] AllSaes SOXK | Tortory Budget. SKOKK | Goal $K0K

Accounts Varity

[Account Namel-(City] ~
[CY1 A1 Sales.

[6Y1Planned ve. Al Sales I (e Gosts I toNpaned 1 (Ghange) v Ansales

— | % s 0K 0006) S0

Planned variety foMcon (0] Sele (Change) [PV Sale

ety Nare s0uc 060000 S0

ety Narl o SOw 0000 Sow

artyNars) ouc $060006) S0

ity Name) o $0K0000 S0

ety Nare) ouc 50 0006) S0

ity Name) o $0%0000 s0K

artyNare) 0w 00006 S0

ity Name) o 0K 0000 S0

VaretyNaro) 0w 00008 sow

ity Nars) o $0K0000 S0

Actions Nesded for Success Prob o Success

1. Seous as S Retaleror 2019 Hon

2! lcroas ungieide acres by 30K

Primary Distoutor Torget Growers

DsreasorName - o] Groe Namel - (G
Gowe Namel (O

[Account Name}-(Gity SXHK N
[Account Name}-(Gity SXXK v
[Account Namel-(Gity SOXK N
[Account Namel-[City] BHXK v
Miscelaneous UK N

Presented October 2019, SalesX Release 3



Creating Transparency

BR Viewing
IS Pact Plan

Supported Users
US Crop BR

Profile Management  Plan Management

A SelesX . Pl Management  Innovation Specialist Pact Plan

Innovation Specialist Pact Plan (O SeasoralYear
BASF Rep Sales Goals
Smith, Ingrid Complete
Innovation Specialist [#] Entries
[LName, FName] Not Started
Seed Advisor [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
Total Entries  [#]

Profie Management plan Management

sa  Smith, Ingrid 01 easona veo ~
eovatin Specilst
S o
VD Suon Susso Tt S
2019 Product Sales
Sas i
Showssestabe | Y] PamodSales S00K [PV ASaes 00 | TooryBuet S00K | Goal S0
[Product]
(01 Pl Sstes v Gl Lo par ™
T Soom So0nc
o Ao
conl e
oo e
ol ey
o o
Tot s e
Rotsers primay

FetaterNamernT
FetaterNameF ]

Actions Neade for Success

You shok b ale o sevra ncspensabisfcts st
moaton i oo P

Probaity of Success
Hh

[Product] SXXXK v
[Product] SOXK N
[Product] SXXXK ~
[Product] SXXXK ~
[Product] SXXXK

Presented October 2019, SalesX Release 3
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IS Pact Plan

O-BASF

Profile Management  Plan Management

Sales Goals A SalesX > PlanManagement > PactPlan > Sales Goals

We create chemistry

SaleS Goals [CY] Seasonal Year v

Set and track sales goals for growers and products.

Suppo rted Users Sales Goals ~ Business Rep Sales Plan  Seed Advisor Sales Plan
US Crop IS

YTD Sales Season Total Sales © Add a Sales Goal

2019 Product Sales

sooec
sococ |

Show sales table 1 [PY] Planned Sales $XX.XK | [PY] All Sales $XX.XK 1 Territory Budget $XX.XK I Goal $XX.XK
Edit

[Product] A

[CY] Planned Sales vs. Goal Il [CY] Planned Sales Il Goal

e ————— I exxxK SXXXK

Crops Acres

[Crop] XX ac

[Crop] XX ac

[Crop] XX ac

[Crop] XX ac

Total Acres XX ac

Retailers Primary

[Retailer Name]-[City] v

[Retailer Name]-[City]

Actions Needed for Success Probability of Success

You should be able to find several indispensable facts about High
motivation in the following paragraphs.

Edit Remove

[Product] SXXXK v

Mark Section as Complete



SA Pact Plan

Sales Goals

Supported Users
US Crop SA

O-BASF

Profile Management  Plan Management

We create chemistry

A SalesX > PlanManagement > PactPlan > SalesGoals

Sales Goals [0¥] Seasonal Year “

Set and track sales goals for retailers and varieties.

Sales Goals  Business Rep Sales Plan  Innovation Specialist Sales Plan
YTD Sales Season Total Sales © Add a Sales Goal

2019 Variety Sales

sooo
soooc |

Show sales table | [PY] Planned Sales $XX.XK | [PY] All Sales $XX.XK I Territory Budget $XX.XK I Goal $XXXK
Edit

Accounts Variety

[Account Name]-[City] AN
[CY] All Sales
[CY] Planned vs. All Sales | [CY] Goals | [CY] Planned I (Change) [PY] All Sales
| I $900.0K $450.0K $750.0K (X.X%) SXXK
e ——
Planned Variety [CY] Goal [CY] Sale (Change)  [PY] Sale
Product 1 $100.0K $50.0K (X.X%) SXXK
Product 2 $100.0K $50.0K (X.X%) $XXK
Product 3 $100.0K $50.0K (X.X%) $XXK
Product 3 $100.0K $50.0K (X.X%) SXXK
Product 4 $100.0K $50.0K (X.X%) $XXK
Product 5 $100.0K $50.0K (X.X%) $XXK
Product 6 $100.0K $50.0K (X.X%) SXXK
Product 7 $100.0K $50.0K (X.X%) $XXK
Product 8 $100.0K $50.0K (X.X%) $XXK
Product 9 $100.0K $50.0K (X.X%) SXXK
Actions Needed for Success Prob of Success
1. Secure as Seed Retailer for 2019. High

2. Increase fungicide acres by 30K.

Mark Sect as Complete

12
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Manager

Dashboard

Supported Management

US Crop DM RSL ISAM
RM

Dashboard Insights ~ Plan Management

® a6 O-BASF

We create chemistry

A SdeX > Dastboud

Dashboard
X Ck
ose L
Territory 42 =
2
John Hall
US Crop, Business Rep
[CY] Total Sales
Sales
[CY] Planned Sales [CY] All Sales [CY] Top Territory [CY] Top BASF Rep
SXXXK SXXXK Territory42  Hall, John
1 1153% PY) 1 4104% PY) North Carolina
View Sales
Pact Plan
BASF Rep Status Trending = Filters
Hall, John Complete
Business Rep Farmers Marketing capital
[LNarne, Farre] In-Progress Gommodites_PONICY agriuiture
Ioharme, el pew— st e STOP Shift
[Role] i
[LName, FName] In-Progress Stl ng Ag riculture rertizer
[Role]
[LName, FName] NotStrted meat Internet consumption
[Role]
View Plan
[CY] Sales
Rank  Product Sales
1 [Product] $12.0M | ——
2 [Product] $9.0M  ——
3 [Product] $9.0M
4 [Product] $9.0M  ——
5 [Product] $9.0M  ——
6 [Product] $0.0M
7 [Product] $9.0M  ——
8 [Product] $00M I
9 [Product] $9.0M  —
10 [Product] SooM  EEE—

View Sales

14



Manager > Insights

Total Sales

Supported Management

US Crop

DM
RM

RSL

ISAM

O-BASF

Dashboard Insights Plan Management

We create chemistry

A SalesX > Sales

Sales Graph Unit of Measure Data Type Source Year Type Year
Totals v Dollars v BASF Reps v POS Data v Seasonal v 2018 v

s IS
[CY] Planned Sales

sco
[CY] All Sales

| [PY] Planned Sales $XX.XK 1 [PY] All Sales $XX.XK I Territory Budget $XX.XK | Goal $XX.XK 4 PDF { Excel
Planned

Rank BASF Rep | sales | AllSales  [Year] [Year Type] Sales | Goal [PY] Sales

1 Hall, John $20.0M $25.0M | ] I $25.0M $25.0M
Business Rep ]

2 [LName, FName] $12.0M $23.0M ] - _
[Role] |

3 [LName, FName] $8.0M $10.0M ] I $10.0M $10.0M
[Role] ]

4 [LName, FName] $7.0M $10.0M ] I $10.0M $10.0M
[Role] N ]

5 [LName, FName] $6.5M $10.0M | $10.0M $10.0M
[Role] I |

15



Manager > Insights

ales Ratios

Supported Management

US Crop DM RSL
RM

ISAM

Dashboard Insights Plan Management

A Salesx > Sales

O-BASF

We create chemistry

Sales Graph Unit of Measure Data Type Source Year Type Year
Ratios v Dollars v Products v POS Data v Seasonal Vv 2018 v

| Top 10 Sales $XX.XK [ All Other Sales Combined $XX.XK € Agency Product

All Others

XX XK

10 ‘ [CY] Seasonal Year 2
Sales from Products

N, Z

7‘?-5-’4 3

9

4 PDF & Excel

Rank Product Sales [Year Type] Sales % of Total
1 [Product] @ $20.0M ] 19.0%
2 [Product] $12.0M [ 11.5%
3 [Product] @ $8.0M [ 7.0%
4 [Product] @ $7.0M ] 6.0%
5 [Product] $6.5M . 5.4%
6 [Product] $6.0M [ ] 5.3%
7 [Product] $5.5M [ ] 51%
8 [Product] $5.0M m 4.8%
9 [Product] $4.5M [ | 4.7%
10 [Product] $4.0M 4.0%
Other Al other products combined $22.0M ] 26.0%

16



Manager > Insights

Sales by Month

Supported Management
US Crop DM RSL ISAM
RM

O-BASF

Dashboard Insights Plan Management

We create chemistry

A SalesX > Insights

Sales

Sales Graph Unit of Measure Data Type Source Year Type Year

By Month v Dollars N BASFReps Vv POSData v Seasonal v 2018 v

$XX. XM

[CY] Seasonal Year Sales from BASF Reps

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
$ [0 EE $$88  NoData L PDF L Excel
[LName, FName]

Rank BASF Rep Sales March [CY] Jun Jul Aug Sep Oct Nov Dec
1 Hall, John $15.0M $75.1K

Business Rep

(XX% of Total Sales)

2 [LName, FName] $10.0M

[Role]
3 [LName, FName] $7.0M

[Role]
4 [LName, FName] $6.0M

[Role]
5 [LName, FName] $5.0M

[Role]

17



Manager > Insights

Sales Year
Over Year

Supported Management

US Crop DM
RM

RSL

ISAM

O-BASF

Dashboard Insights Plan Management

We create chemistry

A Ssalesx > Insights

Sales
Sales Graph Unit of Measure Data Type Source Year Type Year
Year Over Year v Dollars v Products v POS Data v Seasonal Vv 2018 v

[CY] Seasonal Year Sales from Products

$XXXM

[CY-1] Seasonal Year Sales from Products

SXX.XM*

[CY-2] Seasonal Year Sales from Products

SXXXM*

I Sales | Previous Sales * Based on [Year] pricing 1 PDF 1 Excel
Rank Product Year Sales [Year Type] Sales
1 [Product] €Y 2018 s$12.oM I
2017 sg.5M I
2016 gaov I
2 [Product] 2018 so.oM I
2017 -
2016 -
3 [Product] 2018 $8.5M |

18



District Manager

Plan
Management
Overview

Supported Management

US Crop DM

O-BASF

Dashboard Insights Plan Management

We create chemistry

A SalesX > Plan Management

Plan Management OV SeasonalYear v

PactPlans  Account Plans

Improvement Risks &

BASF Rep SWOT Analysis Market Trends Cor i Contir i Sales Goals
Rhodes, Ben Not Started In-Progress Complete Complete Complete
Business Rep [#] Entries [#] Entries [#] Entries [#] Entries

[LName, FName] In-Progress In-Progress Not Started In-Progress Complete
[Role] [#] Entries [#] Entries [#] Entries [#] Entries

[LName, FName] In-Progress In-Progress Not Started In-Progress In-Progress
[Role] [#] Entries [#] Entries [#] Entries [#] Entries

[LName, FName] Complete In-Progress Not Started In-Progress In-Progress
[Role] [#] Entries [#] Entries [#] Entries [#] Entries

[LName, FName] Not Started Not Started Not Started Not Started Not Started
[Role]

Total Entries  [#] [# [# [# [#

19



Innovation Specialist Manager

Plan
Management
Overview

Supported Management

US Crop ISAM

O-BASF

Dashboard Insights Plan Management

We create chemistry

A SalesX > Plan Management

Plan Management OV SeasonalYear v

PactPlans  Account Plans

BASF Rep Sales Goals
Smith, Ingrid Complete
Innovation Specialist [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries
[LName, FName] Not Started
[Role] [#] Entries

Total Entries  [#]
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Future State

Enhanced
Account
Overview

Snapshot of what’s happening with
an account: Account Plan (Status);
Total Sales; and Recent Activity.

Timeline not defined.

Dashboard

Bookmarks

L

Accounts

Incentives

%
esoues

@

Help

< Annie’s Produce Emporium-Harbor Springs

Overview Insights Activity Account Plan Contacts Hierarchy

Qa @ Quick Tasks v

Marketing Attributes

Account Plan 7

[Scenario Name]
Draft
==}

Last edited 2 days ago.

View All Account Plans

Insights

Sales Goal $XXXK

2019
Planned Sales (1)

2018 Planned Sales $XXXK

2019
All Sales (¢

2018 All Sales K

Temitory Budget $Y00XK

View All Insights

Recent Activity e

Sun, Jun 30-Sat, Jul 6, 2019

TopAY © [Contact Last, First]
Friday, Jun 28 © [Contact Last, First]
@ |Visit Subtype]
Friday, Jun 21 [Contact Last, First]
Friday, Jun 18 i) [Contact Last, First]

View All Activity

Recent Logs 7

July 3, 2018 by Ann Hall
Frankfurter tempor burgdoggen ham hock short ribs
sed shoulder spare ribs buffalo.

=1

View All Logs

Account Information

DBA
[DBA]

BASF ID
123456789

Primary Contact Ve

[Last Name, First Name]
[Role]

[Phone Label]  prererren
[Phone]
Send Text

Addresses

Mailing  Physical

[Account Name]
[Address 1]
[Address 2]
[City], [ST] 92656

Representatives

Business Representative
[Last Name, First Name]

Innovation Specialist
[Last Name, First Name]

Seed Advisor
[Last Name, First Name]

22



o < Annie’s Produce Emporium-Harbor Springs naQa @ Quick Tasks

Future State

== Overview  Insights  Activity = AccountPlan  Contacts  Hierarchy  Marketing Attributes
Dashboard
En hanced ki September 2019 v © AddActivity ~Q Search and Filter
n = Activity Total  September1,2019 30
. Call ® 1 °
tlvl é%’ .
et Email ® 1 °
6’ Reassign o 1
Incentives
Text ® 3 Text, September 12, 2019 Y
o~
%
& Sales 1
Resources
Visit 1 (]
?
Updated interface makes = O °
Campaign ® 1

understanding which activities are Complaint ® 2 0 o
generated by you, the user (green :mp‘ = .
dot), and which activities are Tanng O 1 o

happening outside of your control tmemmo
(grey dot). Dets Descrpton

Friday, o Call - [Contact Last, First] Notes Remove

September 27,2019 By [Last Namo), [Frt Name]

it m

[Last Name, First Name]
June 20,2010

One way to announce or promote a certain new product or special
events is perhaps through using of vinyl banners. Large or small size
of printing these vinyl banners are can be able to print and in many
types of weather it can hold up extremely well.

[Last Name, First Name]

4une 20,2019

One way to announce or promote a certain new product or special
events is perhaps through using of vinyl banners. Large or small size
of printing these vinyl banners are can be able to print and in many
types of weather it can hold up extremely well.

Text « [Contact Last, First] Notes Remove
By [Last Narmol, Frt Name]
Visit « [Visit Subtype] Notes Remove
By [Last Narma), Frt Name]

Friday, Email - [Email Subject] Notes

Septomber XX, 2010 By [Last Narme) Frt Name]

Tuesday, Sale * [Amount in Dollars]

Septamber XX, 2010 By [Last Nama) [Frst Name]

Monday, Sample Request

September XX, 2010 By [Last Namol, [Frst Name]

Training - Training day @ RTP

By [Last Nama), [Frst Name]

Friday,

September XX, 2010

‘Campaign + [Campaign Subject]
1 attachment

By [Last Name), [Frst Name]

> a0 @—E 0=

Contact Reassigned + [Contact Last, First] Notes
By [Last Narmol, [Frot Name]
Monday, Offer « [Offer Subject]
Tlmellne not deflned- September XX, 2019 By [Last Nama), [First Name]
Claim * [Product Complaint Title]
By [Last Narmo), Frt Name]
Saturday, Call Center - [Call Subject]



Future State

Enhanced :

Insights

Insights remain just as robust, but
selection of filters is less
overwhelming. Bookmark your
favorite views for easy access.

Timeline not defined.

< Annie’s Produce Emporium-Harbor Springs n Q 0' Quick Tasks
Overview Insights Activity Account Plan Contacts Hierarchy Marketing Attributes
(= ) §=10 Bl | More Options
Sales Totals  PDF
Sales Goal 00K
2019
Planned Sales ()
2018 Planned Saes 00K SOXK
2019
All Sales (D
o < Annie’s Produce Emporium-Harbor Springs | Q o' Quick Tasks
Rank Account
1 [Account Name}-[City] L Overview Insights  Activity ~AccountPlan  Contacts  Hierarchy  Marketing Attributes
Dashbourd
2 [Account Name]-[City] .
3 [Account Name]-[City] Bookmarks - 7 vasias o - o
S — ( = f.) ) [ o fonli® | | More Options
4 [Account Namel-[City] 1 /
5 [Account NameJ-[City] =
6 [Account Name]-{City] F:%g' Sales Ratio L PDF
7 [Account Name]-[City] _
&
8 [Account Name]-[City] ncentves
9 [Account Namel-[City]
10 [Account Name}-[City]
s
Hep
Load More
Rank Account % of Total (Sales) Goal
1 [Account Name]-[City] XXX% ($XXXM)  $XXXM 7 4
2 [Account Name}-[City] XXX% XXXM)  $XXXM 7/
3 [Account Namel-[City] XXX% ($XXXM)  $XX.XM 7/
4 [Account Name]-[City] XX X% ($XX.XM) $XXXM 7/
5 [Account Name]-[City] XX X% ($XX.XM) ¥4
6 [Account Name]-[City] XXX% $XXXM)  $XXXM 7’
7 [Account Name]-[City] XXX% ($XX.XM) $XXXM 7/
8 [Account Name]-[City] XXX% ($XX.XM) XXM 7/
9 [Account Name]-[City] XXX% GXXXM)  $XXXM 7
10 [Account Name}-[City] XXX% XXXM)  $XX.XM 7
Load More
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Future State > Global Improvements

Navigation

Enhancements

Navigation Reorg makes better use
of space at all screens sizes and

prioritizes features used most.

Navigation becomes vertical on

Desktop/Tablets, and fixed to the

bottom on mobile.

Timeline not defined.

Dashboard

Bookmarks

L

Accounts

Planning

%
Resoues

@

Help

< Annie’s Produce Emporium-Harbor Springs | | Q G Quick Tasks
Overview Insights Activity Account Plan Contacts Hierarchy Marketing Attributes
Account Plan 7 Account Information
[Scenario Name] DBA
Draft [DBA]
=]
Last ecited 2 days ago. BASF ID

123456789
View All Account Plans

Primary Contact /
Insights =, :

— o S

2019
Planned Sales (@
2018 Planned Sales SXXXK [Phone Label]  prererren

[Phone]
2019 Send Text %
All Sales (©
2018 All Sales SXXXK sxx

Territory Budget SXXXK Add resses

View All Insights

Recent Activity 7/

Sun, Jun 30-Sat, Jul 6, 2019

TODAY © [Contact Last, First]
Friday, Jun 28 © [Contact Last, First]
@ [Visit Subtype]
Friday,Jun21 @ [Contact Last, First]
Friday, Jun 18 1) [Contact Last, First]

View All Activity

Recent Logs 7

July 3, 2018 by Ann Hall
Frankfurter tempor burgdoggen ham hock short ribs
sed shoulder spare ribs buffalo.

B

View All Logs

23 Dashboard

Mailing  Physical

1. Accounts

[Account Name]
[Address 1]
[Address 2] . .
[City], [ST] 92656 55 Planning
& Incentives
Representatives
Business Representative # Resources
[Last Name, First Name] i
I tion Specialist
innovation Specialist @ Help & Feedback

[Last Name, First Name]

Seed Advisor
[Last Name, First Name]

@

Menu Dashboard  Quick Tasks

)

Notifications

Bookmarks

25



Future State > Global Improvements

Deep
Bookmarks

. Bookmarks 2 Q
Save your favorite pages, chart ° Overview
. | Contacts
and table views for easy access. i Sy o
Marketing Attributes
o  [A t]. Insights
Bookmarks get grouped by b fierarchy Activity
Accounts, Contacts, Pages, § B Gopy L
. \/ ierarchy
Articles and Docs. Remove Bookmark
a [Account]-puny,
W [Hierarchy]

'y [Account]-[City]
W [Hierarchy]

= 5 ® O n

Menu Dashboard  QuickTasks  Notifications  Bookmarks

Timeline not defined.

Bookmarks

Accounts Conti

LF

LF

Call

Text

Email

Visit
[Last Nan
[Role]
[Last Nan
[Role] Copy Link
[Last Nank s
[Role]

Reassign Contact

Remove Contact

Remove Bookmark

-1

[Last Name], [First Name]

[Role]

Dashboard

@

Quick Tasks

o

Notifications

Docs

Bookmarks

Bookmarks Q

Accounts Contacts Pages Articles Docs

Copy Link
Insights
[Account]

Total Sales, Products, +3 more

Remove Bookmark
Account Plan
[Account]-[City]
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Hierarchy
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Future State > Global Improvements

Quick Tasks

. X Call Q
Completing the most frequent
becomes easier with the global “Quick ) Cal . Bookmarks Recent Al Contacts
Tasks” menu.
m  Send Text N 2 [Last Name, First Name] ®
. . XOOK-XKX-XXXX c
Get access to Call, Text, Email or Visit Home
your bookmarked contacts. Add a = Send Email > XOK-XKX- XXX
Office
Contact or Start an Account Plan. L
al= Visit > [Last Name, First Name] ®
LF 0063006 X000X
X Add A Contact > i
[Last Name, First Name] @
1 O06-X00-XXXKX
aza Start an Account Plan > P

[Last Name, First Name] O)
1 XO06-XO0(-XXXX

Mobile

2 [Last Name, First Name] O)
2O06-XO0C-XXXX
—— Mobile
n= Y | ——
: = 5 ® O N
Menu Dashboard Quick Tasks Notifications Bookmarks =
Menu Dashboard Quick Tasks Notifications Bookmarks
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Future State > Global Improvements

Help & Feedback

With enhanced Feedback, SalesX will
understand which page users are
coming from to offer contextual help.

Help & Feedback

Feedback Topics FAQs

. 4. Accounts & Contacts
We understand great software is a

team sport, which is why we’re also
creating space to submit improvement
suggestions and feature requests.

Browsing Accounts & Contacts
About Account Logs

About Account Activity

About Account Marketing Attributes
Adding & Editing Contacts

View All Articles

s2: Planning

About Pact Plans

Key Seasonal Dates

Timeline not defined.
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Help & Feedback Q

Feedback Topics FAQs

== Filtered 4 Questions
Why should | use SalesX?
356 vists

What are you tracking about me?

322 visits

How to | modify an Account Plan?

185 visits

How do | browse an account that isn’t mine?

101 visits
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Help & Feedback Q

Feedback Topics FAQs

Is your idea or feedback specific to
[Page Last Visited]?

Yes
No, | have a general idea or feedback.

Help us improve!

Tell us your idea or feedback.

Are you enjoying SalesX? Rate us!

L0 B 0 G G

§==®0’|
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Future State > Global Improvements

Access to
Resources

Portals & Tools: The sales team will
enjoy easier access to other
applications sales applications in the
BASF ecosystem.

Shared Articles: The sales team can
share with one another important
internet articles that can affect sales.

Product Training Cards: The sales
team can access product information
easily.

Timeline not defined.

Resources Q

& Portals & Tools

~ -
({‘\ i +t
) ++
Maglis Tableau [Portal Label] [Portal Label]

|7 Shared Articles

Add an Article

Voluptate cillum eu Lorem sunt

Aute consectetur ex occaecat et aute duis velit
cupidatat

View All Articles

[} Product Training Cards

Seed Insects Corn Diseases Soybean
Enhancements Diseases

i
Herbicides Insecticides
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